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SUMMARY 

 
As a charter member of the Every Tribe, Every Nation (ETEN) alliance of Bible agencies, Biblica occupies a 
unique and critical place in the global Bible translation space. Focused on providing contemporary 
translations of the Bible in the world’s major or gateway languages, Biblica’s translation work ensures 
approximately 80% of the world’s population has access to the Holy Scriptures in their own language. 
Biblica’s translations also serve as gateway texts for other translation agencies to access and use in 
translating scripture portions for smaller language groups living in Bible poverty. 
 
This newly created Senior Director of Donor Engagement position will be an exceptional opportunity for the 
right candidate, highly qualified and clearly called by God, to serve in leadership helping resource one of the 
most strategic and centrally important global Great Commission missions today. Along with the major-
gifts-focused Development Director position for which we are recruiting, this Senior Director role will work 
directly with CAO Tracy Thomas. The Senior Director will have strategic ownership of all fundraising 
channels $1000 and below, including all digital channels, donor communications, and processes. As a 
secondary yet critical priority for this position, the Senior Director will support and complement Tracy’s 
leadership, acting in an almost Chief of Staff capacity as her “right hand” particularly when she travels.   
 
This will be a national search and Biblica will assist the right candidate with relocation to its headquarters 
in the global ministry hub of beautiful Colorado Springs, Colorado.   
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About Biblica, The International Bible Society  
 

In 1809, several believers gathered in lower Manhattan, New York, to discuss the city’s spiritual 
needs. Among them were community pillars including Henry Rutgers (Rutgers University) and 
William Colgate (Colgate Palmolive Corp). They formed the New York Bible Society, later renamed 
International Bible Society, and now Biblica. While the name on the door may have changed, 
Biblica’s commitment to providing God’s Word for a waiting world remains unchanged and 
unwavering. 
  
NYBS’ Bible outreach soon spread as far and rapidly as the young nation itself through outreach 
to mariners, soldiers, and pioneers heading west. And in 1810, the fledgling society funded its 
first translation, William Carey’s Bengali Bible translation in India. Two years later, in 1812, the 
NYBS began its ministry to the military, and in 1815 they began ministry to prison inmates. Both 
of these ministries have continued to the present day. 
 
Over the course of the next two centuries, the New York Bible Society pioneered not only in the 
area of Bible translation but also led the way in direct Bible access and engagement for the least 
and the lost in our bourgeoning nation, including first placing Bibles in hotel rooms (1836), 
providing Bibles for hospital patients, and providing braille Bibles for the blind.  
 
During the 1950s, the Society became the publishing sponsor of the New International Version of 
the Bible. When it was completed in 1978, the NIV quickly became the best-selling contemporary 
English translation of all time. 

Whether providing the Gospel and God’s Word to more than 9 million immigrants crossing Ellis 
Island as they arrived in America for the first time with the hope of a new start and a new life or 
delivering God’s Word to US soldiers on every major battlefield since the War of 1812, Biblica has 
remained unyielding in its commitment to bringing God’s word to people in a way they 
understand so that they are transformed by Jesus Christ.   
 
In 2009, the International Bible Society changed its name to Biblica. Entering its third century of 
ministry, the ministry had provided more than 650 million Bibles and biblical resources to people 
around the world.  
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Biblica Today: “A one-stop Bible ministry, bringing the power of God’s Word to the frontlines 
of Gospel ministry.” 

Building on nearly 210 years of Bible ministry to get God’s Word where it is needed most, Biblica 
is honored to be the Gateway Language partner within the illumiNations movement, serving both 
the biggest languages and the Bible-less. In alignment with CEO Geof Morin’s vision as well as 
the ministry’s core values and mission, Biblica is becoming ever more focused – building 
Scripture technology, translation and tools to accelerate Bible ministry for those not yet reached, 
all while continuing to magnify the impact of the New International Version (NIV) of the Bible 
around the world.  

Leveraging international teams and global partnerships to help reach the world’s hardest places, 
the ministry’s leadership is likewise passionate about bringing the hope of Jesus Christ to the 
generations facing poverty, lostness, and the world’s worst atrocities. Today, Biblica, the 
International Bible Society, partners with like-minded organizations to minister God’s Word in 
55 countries. The global ministry continues to include Bible translation, Bible access, and Bible 
engagement programs and has aggressive growth goals in accordance with the Lord’s will and as 
He provides. 

OUR FOCUS AREAS: Three Primary Pillars.  

Bible Translation: We translate and publish the full Bible into major spoken languages, so people 
can easily read and understand God’s Word. 

Bible Access: We partner with local churches and para-church organizations to ensure that 
people facing challenges, such as poverty and persecution, have access to the Bible so they can 
experience the love of Christ. 

Bible Engagement: We strive to provide programs and Bible strategies for our partners to help 
people engage deeply with the Bible, giving them the tools, they need to apply Scripture to their 
lives.  
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THE OPPORTUNITY 

As Biblica continues to magnify and scale its impact at home and around the world under the 
leadership of new CEO Geof Morin, it is likewise scaling its highly professionalized development 
department to ‘catch-up’ to the opportunity the Lord has put before it. Financially balanced and 
poised for growth, Biblica’s historical revenue streams, including NIV royalties, must be 
complemented by effective and visionary fundraising.  

 

Reporting to Biblica’s Chief Advancement Officer, Tracy Thomas, who is a uniquely gifted and 
exceptionally talented relational fundraiser, the new Senior Director of Donor Engagement will 
serve as a key leader in Biblica’s overall development strategy. Managing an internal team as well 
as contractors and agency relationships, this position will have accountability for all fundraising 
at the $1000 mark and below. This will include all digital strategies as well as mass appeals.  

The Senior Director should complement Tracy’s energy and fast-paced style with a gift for 
systems, process, and detail. S/he will be a flexible and focused strategic thinker as well as an 
expert in mass market fundraising. The role will oversee global content development and manage 
the “offer funnel.” Thus an eye and mind for compelling messaging will be intrinsically 
important to success, as the role and department support Biblica’s overall fundraising efforts by 
ensuring world-class, constituency-appropriate content delivery.     

 

Additionally, this will be a headquarters position based in Colorado Springs and the Senior 
Director will oversee and ensure smooth operations for the development department when the 
CAO traveling. 

 

 



 
6 

 

QUALIFICATIONS, COMPETENCIES, & RESPSONSIBILITIES  

 
Purpose: 
 
The Senior Director of Donor Engagement will report directly to the Chief Advancement Officer 
and serve as a senior leader on the Advancement team directing all strategy, execution and 
agency management as it relates to the community of Biblica investors, defined as donors of less 
than $1,000 per year. The position also includes management of key staff working directly with 
this group of ministry investors, while also leading daily with agency contacts on strategy, 
content management and digital fundraising plans, while ensuring quality brand alignment. This 
position will also manage freelancers producing fundraising materials, including all print and 
digital fundraising assets.  
 
Scope 

 
➢ Serve as the Senior Leader on the Advancement Team based in Colorado Springs managing 

day to day needs for Advancement, especially when CAO is traveling.  
➢ Serve as primary strategic leader for building the pipeline of donors at the broadest end of 

the investor pyramid- defined at Biblica as those giving less than $1,000 year. This 
includes management of teams, both internal and external agency relationships, while 
building process and structure to existing strategies. 

➢ Oversee the Global Content Manager through their management of the global ministry 
project proposal (MPP) monthly updates and impact story garnering process.  

➢ Serve the Planned Giving function through marketing and content support and strategic 
role in ongoing relationship with the Planned Giving agency. 

➢ Liaison with all Colorado Springs teams as necessary (finance, operations, President’s 
Office, Digital Innovation) to achieve cohesive strategies in all areas. 
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Responsibilities   
 

➢ Overall strategic leadership for Community of Ministry Investors segment. 
o This entails supervising a team working to call, thank and cultivate these investors 

of $1,000 and under. 
o Working daily with agency on direct mail appeals (content review and strategy 

direction), radio acquisition plans, direct mail acquisition planning, digital strategy 
for fundraising (social media, email acquisition, etc). 

➢ Supervise the Global Content Manager who is interacting with the Global Teams on impact 
stories for ministry investor cultivation and updates. This position also supports this role 
in daily project management of the agency relationship (approvals, timelines, etc.) 

➢ Oversee design vendor creating custom fundraising pieces for Advancement team. 
➢ Oversee fundraising writer/freelancer who works in tandem with the designer for case 

study, annual report, executive summaries, etc. 
➢ Work with Development Operations to hone processes and procedures for the Community 

of Investors and their stewardship plans. 
➢ Work with CAO in oversight of marketing agencies . 
➢ Work innovatively with Biblica’s digital innovation team and outside agency on email 

conversion series and new donor welcome series – taking both to the next level.  
 

Qualification and Competencies 
 

➢ Strong personal commitment to Christ and Biblica’s Purpose, Mission Statement and 
Statement of Faith. 

➢ Bachelor’s degree with five or more years’ experience in each of the following areas:  
o Digital fundraising growth and expansion via email and social strategies. 
o Strategic knowledge of direct mail appeal process and steps, including investor 

acquisition strategies. 
o Understanding of critical role played by global content reporting, and how impact 

stories feeding into the advancement  
o Working knowledge of donor services, best-practices for donor stewardship, impact 

reporting to the broad base donor, and more.  
o Experience working with Advancement teams on moves management, portfolio 

management, donor pipeline, and the like.  
o Experience in donor retention strategies. 

➢ Strong attention-to-detail and organizational skills a must.  
➢ Proactive, self-starter, able to lead an area of responsibility with minimal supervision.  
➢ Discretion and independent judgment with respect to matters of significance, such as 

defining processes, policies, and procedures in system and related to donation processing. 
➢ Advanced knowledge of Microsoft Word and Microsoft Excel required. Understanding of 

working with formulas, queries, pivot tables, etc. Experience in statistical analysis a plus. 
➢ Varied experience in web-based platforms, and a solid understanding of working with web 

apps and web tools. Has an intuitive understanding of technology tools. Able to pick up 
new platforms and systems quickly with minimal training. Quick learner, able to 
intuitively understand the inner workings of technical donor systems.  

➢ Excellent communication skills, written and verbal; active listener. 
➢ Experience in leading and managing staff; a team-building orientation. 
➢ Excellent interpersonal and relationship-building skills.  Ability to work effectively across 

workgroups, and with varied personality, management, and leadership styles. 
➢ Ability to work under pressure and keep multiple projects on track without compromising 

performance. 
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BIBLICA’S STATEMENT OF FAITH  

 

We Believe… 

In one God, eternally existent in three persons – Father, Son, and Holy Spirit; 

In the absolute deity and full humanity of our Lord Jesus Christ, God the Son, His virgin birth, His 
sinless life, His miracles, His substitutionary and atoning death for all through His shed blood, 
His bodily resurrection, His ascension to the right hand of the Father, and His personal return in 
power and glory to judge the living and the dead; 

In the present ministry of the Holy Spirit, by whose indwelling the Christian is empowered to live 
a holy life, to witness and work for the Lord Jesus Christ; 

In the divine inspiration of all 66 books of the Old and New Testaments as originally given, 
guaranteeing their infallibility, entire trustworthiness, and supreme authority in all matters of 
faith and conduct; 

That all people are sinners and cannot save themselves. Salvation is received as a free gift of 
God’s grace, apart from works, through repentance and personal faith in the redemptive work of 
Christ and the regenerating power of the Holy Spirit; 

In the bodily resurrection of both the saved and the lost, the eternal blessedness of the saved, and 
the eternal punishment of the lost; 

In the spiritual unity of believers in our Lord Jesus Christ who are thus members of His Body, the 
Church, whose work is the worship of God, perfecting the saints, and evangelization of the world. 
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CORE VALUES 

 

We seek to embody these core values as we use our expertise in the areas of Bible translation, 
access, and engagement to inspire the worldwide Body of Christ. 

 

 
We know that as we follow and serve Christ, He will 

empower and equip us to do all He calls us to do. 

 

We are an international organization that values the 
perspectives and insight of cultures outside the United 

States. 

 

By being transparent with each other, we build trust 
and have greater success in our work. 

 

We are generous in serving each other, as well as our 
partners, so that more people can be transformed by 

Christ. 

 

God has called us to be wise stewards of the resources 
He has given us, so we can further His Kingdom. 

 

We strive to be faithful to God in all of our work and to 
follow His will in ministry. 

 

 

Our goal is to be completely humble – doing nothing 
out of selfish ambition – patiently bearing with each 

other in love. 

 

We know that God is the Author of all creativity and we 
desire to express His creative excellence in all we do. 

 
Accountability is an essential part of living and 

working as a community of believers, united in faith 
and mission. 

 
We are a team, a family, and a part of the Body of Christ. 

Partnering with each other and with like-minded 
ministries and churches helps extend our reach and 

impact. 

 

We respect God and each other, honoring our Creator 
and all that He has made. 

 
We desire to keep our promises to each other, to the 

Lord, and to our partners, living honestly and building 

trust. 
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COMPENSATION AND BENEFITS 

Compensation and benefits for this position are highly competitive with comparable 
opportunities. Biblica is committed to attracting and retaining highest quality staff members.  

 

THE LOCATION AND TRAVEL 

This position will be based at Biblica’s headquarters in magnificent Colorado Springs, Colorado, 
at the foot of the Rocky Mountains. A global ministry hub with the feel of a friendly, small city, 
Colorado Springs is a strong community with excellent schools, a reasonable cost of living, and 
an unparalleled location. Biblica is committed to identifying and recruiting the right leader called 
by God to fulfill this role and will assist the successful candidate with the cost of relocation. 
Significant travel is not anticipated for this role.    

 

THE SEARCH AND SELECTION PROCESS 

DB&A Executive Search & Recruitment, www.DBA-Search.com, has been retained by Biblica to 
conduct this search for the Senior Director of Donor Engagement. Candidates will be identified 
through a number of sources; DB&A consultants will review and evaluate all interested parties in 
the process of determining a final group for consideration. The search will be coordinated by 
members of Biblica’s senior leadership team who will be involved in all aspects of the process, 
including interviewing finalists and participating in the decision-making process.  

The search will be conducted in a professional, consistent manner with a commitment to all 
potential candidates being afforded the same considerations by the search firm and the Client. 
Biblica is an equal opportunity employer and strictly adheres to a policy of nondiscrimination 
without regard to race, color, sex, handicap, or national origin. All reasonable efforts will be made 
to protect the confidentiality of candidates.   

Additional information may be obtained by visiting http://www.DBA-Search.com 

 

 

 

 

For further information on this search, please contact: 

 

 
 

Cole Costanzo, Chief Executive Officer 

1998 Hendersonville Rd 

Suite 23 

Asheville, NC 28803 

DBA-Search.com 

http://www.dba-search.com/
http://www.dba-search.com/

